








RER Offers Solutions for

all Your Marketing Needs

Lists and Databases

Achieve targeted, high-response communication in
your market by selecting from a database of more than
3.2 million recipients and buyers of products and services.
Postal, telemarketing and e-mail lists are available to rent
from our qualified subscriber lists, trade show attendees and
book buyers. Pick the demographic and geographic selec-
tion that is right for your promotion. For more information,
contact your RER District Sales Manager, Marie Briganti at
(845) 732-7054 or Marie.briganti@walterkarl.infousa.com.

Research

To help make informed marketing and media decisions, our
Marketing Research team provides industry-related data to
our advertisers and agency counterparts. Our emphasis is
on providing actionable market information that is accurate,
ethical and timely. Ask your Sales Representative about the
latest research information available for your market, or for
details about custom research opportunities.
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Warning Signs

25 tips to survive a recession

Custom Solutions

Penton Custom Solutions gives you the resources and
security of a large, century-old media company combined
with the flexibility, energy, and entrepreneurial spirit of

our expert custom media team. Backed by more than 100
years of Penton Media Inc.’s communication expertise, the
Penton Custom Solutions team provides a full range of
services to help our clients build more profitable customer
relationships. With access to a virtually unlimited array of
internal and external resources for research, editorial, de-
sign, production and in-depth business information, Pen-
ton Custom Solutions offers solutions that create results
for our partners. Some of our most popular communication
vehicles include: magazines, newsletters, eBooks, research,
Web portals, in-person roadshows and webcasts. For more
information regarding any of our services, products or
solutions, please contact your sales representative.

Article Reprints

When your company, its products or people receive edito-
rial coverage in RER, you'll want to spread the good news.
Our custom article reprints are high-quality reproductions of
the original article reformatted to meet your special needs.
You can add your company's logo, an advertisement, or
brief marketing copy to create a one-of-a-kind promotional
piece that will impress your clients and prospects. Paper
and electronic versions are available at attractive rates. Re-
prints make ideal collateral for direct-mail campaigns, trade-
show handouts, investor relations materials, and media kits.
Posters, plaques and postcards can also be created to fea-
ture your coverage. For further information, contact Diane
Mason at 913-967-1736 or diane.mason@penton.com.

Ad Reprints

Your RER Sales Representative will be happy to provide quotes
on reprinting your advertisement for additional distribution.

Collateral Material

Distribute your catalog or brochure with one of our issues! Include
your own printed piece, or take advantage of our custom publish-
ing services, providing content and distribution strategies.

http://advertisers.rermag.com




Equipment rental decision-makers read RER every month for
valuable information that helps them get the most out of their
business. RER doesn't just provide information; it influences
subscribers to take purchasing action.

Purchasing Actions Taken by RER

Subscribers in the Past 12 Months!

Visited an advertiser’'s website

Visited a website mentioned in the magazine
Routed/discussed articles with colleagues

Personally contacted a company for information or bid
Removed or marked articles for future reference

Bought an advertised product or service
Routed/discussed an advertisement to a colleague
Recommended a purchase as a result of an ad
Used a reader service card to request information

Subscribers Who Buy,

Evaluate & Recommend!

Determine need for equipment

Evaluate brands and suppliers
Recommend/select brands and suppliers
Approve purchases

Establish specifications

RER is the source that

helps qualified buyers make
purchase decisions. Simply
put, 72% of subscribers took
purchasing action as a direct
result of seeing something in

the pages of RER.!

The Average Rental
Business Spent $6.7
Million! on inventory in

2006, with $3.2 Million

intended for rental fleet!®.
Subscribers rented the
following key categories
in_2006:

Compaction equipment
Generators

Augers

Compressors/Air tools
Pumps

Breakers

Concrete-working equipment
Pressure washers
Earthmoving equipment
Power tools

Lawn and garden equipment

Lifts

Drain-cleaning equipment/Plumbing

Scaffolding

Buckets

Floor Care

Trailers and towing equipment
Welders

Lighting

Paint sprayers

Other attachments

Abrasives

Couplers

Replacement engines and parts

Moving trucks and vans

1 2007 RER Reader Profile.
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Capitalize on the Growth

of our Online Capabilities

Take advantage of Rental Equipment Register's diverse
selection of online offerings to expand your reach. As the

For the most up-to-date _ .

: y Internet evolves, we continually feature new online ad

information on the SCcope of formats and product offerings to help you maximize your

our online Offerings’ p|ease marketing efforts. To learn more about the scope of our
. X : : : offerings, please visit

visit our online advertiser site

o S W
vawl firtheihe Beast Special Edition E-Newsletters

information on opportunities, Sponsor speci.al edition gnewsletters, which cover break-
R . : ing news stories in the industry, trade shows, and other
rates, SpeCIflcatlons, usage topics that capture the attention of RER subscribers.

metrics and more. Contact

your Account Executive for : .
information about specific = I’O tire r e r
ad sizes and available = repor ts

the weekly product news service for the rental equipment industry

positions on rermag.com.
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E-Newsletter Sponsorships

RER Reports and RER Product Wire are two free subscription
e-newsletters that bring the latest news and product information
to the desktops of professionals in the equipment rental industry.

Every week, RER Reports delivers the latest news on rental companies,
both U.S. and international, manufacturers, investors in the industry as
well as analysis by industry experts on various topics affecting the indus-
try. RER Reports is delivered via e-mail every Monday and is always avail-

able for viewing on www.rerreports.com. et s
o . : rer
RER Product Wire is a weekly e-newsletter with links to photos and L reports
descriptions of the latest products for the rental market. This unique con- S Rpre—

tent is delivered every Thursday. ) SETT -we———

= 1, confidence
As one of a limited number of sponsors for either RER Reports or RER
Product Wire, your advertising message and hotlink are e-mailed to thou-
sands of subscribers. (10,000+ RER Reports and 10,000+ RER Product Wire.)!
This cost-effective marketing tool is a powerful way to provide direct, critical
information to an attentive audience of professionals. Sole sponsorships are
available on a first-come, first-served basis. Contact your Advertising Sales
Executive for more information and to reserve your sponsorship.

1 Publisher’s own data.

http://advertisers.rermag.com



Generate Qualified
Sales Leads

RER webinars are online sponsored events that
cover a wide variety of industry-relevant and timely top-
ics. Audiences can have real-time interaction with senior
executives and industry leaders to discuss key issues,
solutions, best practices and actual case studies. Or, the
webinar can be prerecorded for on-demand playback at
the convenience of the viewer. Regardless of format, in
addition to a comprehensive integrated marketing pro-
gram, sponsors receive qualified leads, positive branding,
and thoughtleadership positioning in the marketplace.

Partner with RER to combine your ideas with our expertise
and create a whole new way of connecting with your cus-
tomers. We will manage the design, production, and dis-
tribution of your materials online, across a number of our
digital content channels, taking advantage of everything
we've learned about generating organic search traffic and
connecting with readers through e-mail.

Rent Talkis RER'sblog . )
covering news and

events gin the rental G) re nt t a I k
industry. It allows & _|_ )
readers to access cur-

rent industry news and event coverage in a less formal and
more interactive environment that encourages participa-
tion and discussion. Contact your sales representative for
Rent Talk and other blog sponsorship opportunities.

AsSK
€XPCITS

Looking for a way to con-
nectwith RERreaders and
become part of a broad
network that's interested
in your product and what
your company has to say? Ask the Experts provides a forum
for direct and candid communication, while enhancing your
brand through an aggressive promotional campaign.

Share
your knowledge and strengthen your brand while cap-
turing leads through this highly informative offering.
Promote and distribute your white papers, articles, indus-
try research, and more to our audience, and we'll gener-
ate leads via our customizable registration forms.

Need a more customized envi-
ronment to convey your message? Tap into our more than
10,500 professionals with an advertorial e-mail publication
created exclusively for you and distributed to our highly
responsive lists. Capitalize on our exceptional e-mail
deliverability to make sure your message gets through.

Newsletter Sponsorships

Brand Your Company
and Create Awareness

Take advantage of Rental Equipment Register’s editorial authority
and the strength of our brand to align your product and/or ser-
vice with our reputation, integrity, and industry dominance. Each
product leverages the unique trust our readers have for RER. Use
each product alone to supplement a campaign, or use them all
together as the basis for a new campaign.

Website Sponsorship '

Combining IAB-certified placements and advanced ad manage-
ment technology, rermag.com can give you maximum visibility
in the rental market. Have you invested in a robust, high-quality
website for your business, only to face anemic traffic numbers?
Our website and e-newsletter sponsorship opportunities com-
bine the trust and authority of rermag.com with action — the
traffic you want, where you want it.

728 x 90 Banner Ad
125 x 125 Button
300 x 250 Boom Box

Reach our qualified, targeted audience by placing your advertis-
ing message within a timely, informative, contextual environment,
carrying the latest industry news, trends and information. Our
must-read enewsletter, RER Reports and our product-focused
delivery, RER Product Wire drive unrivaled audience interaction,
which helps you increase your branding and raise response.
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Features/Benefits

Product/Program

Brand
Awareness

Thought
Leadership

Customer
Education

Customer
Retention

Lead
Generation

Dedicated
Email Invite

Website Banner X

Introstitial

Clickability Sponsorship

Key-Word Search
Sponsorship

One-Stop Sponsorship

Editorial E-Newsletters

E-Postcard/E-Blast

Custom Editorial
E-Newsletter

Tools of the Trade

RERTV
(Supplied Video)

X

Online Contest

X| X | X]| X [X
X

Podcast

Supplied White Paper
Program

X
X
X

Ask The Experts

XX X [ X|X]| X |X| X [X[|X|X] X [X]|X
>

XX X [|IX

Webinar

XX X | X|X]| X [X]|] X

Introstitial

As a sponsor, you enjoy an exclusive, premium position to reach our
audience as they first enter our site to search for content. Your in-
troductory message is launched and runs up to 10 seconds. Price:
$3,680 (100% SOV, one sponsor per month, 2 week flight date)

Clickability Sponsorship

Sponsors are given exposure next to the chicklets (“email this,” “print
this,” or “to subscribe to a piece of content”). In addition, if the user
chooses to utilize one of these, your message pops up in a leader-
board position, providing more exposure. If a user wishes to share
the content via email, the “sent” email will also include a “sponsored
by,” giving even more exposure. If “Print this” is selected, the lead-
erboard and “brought to you by” message appears. Price: $867 net
per month, three-month minimum.

"o

Key-Word Search

Your product and company’s messages are delivered to customers
and potential customers when and where they're most receptive —
alongside related editorial content. Every time a reader views edito-
rial content on our website that is related to your business, activities,
products, or solutions, they will see your most relevant advertising
and marketing content displayed via a related link.

Ask the Experts

Ask the Experts provides sponsors with the opportunity to connect with
RERreaders and become part of a broad network that is interested in your
product. We promote your expertise to our audience through newslet-
ters, website advertising and homepage navigation. Brand your company
while providing answers to questions that industry professionals submit.
Price: $2,134 net/month

Online Contest

An RER Online Contest will provide a unique opportunity to engage
our website visitors through a fun and interactive pop quiz that we will
build, host and maintain. Once the Q&A has been completed by the
user, they will receive an email confirmation that they are entered into
the contest. The incentive is a chance to win a sponsor-provided prize
in return for contact information. Sponsorship includes: Your company
logo on RER’s homepage, a landing page with 3-5 questions and a pro-
motional campaign that includes web, newsletters and e-blasts. All reg-
istration leads will be provided to sponsor. Price: $5,894 net/month

White Paper

Share your knowledge and strengthen your brand while capturing
leads through this highly informative offering. Promote and distrib-
ute your white papers, articles, industry research, newsletters, etc., to
our audience, and we'll generate leads via our customizable registra-
tion forms. Price: $6,750 net/month




Group Promotion

Product/Program Email Invite

Promotional Benefits

Website Exposure

E-Newsletter
Exposure

Print Exposure*

Website Banner

Introstitial

Clickability Sponsorship

Key-Word Search
Sponsorship

One-Stop Sponsorship

Editorial E-Newsletters

E-Postcard/E-Blast

Custom Editorial
E-Newsletter

Tools of the Trade

RERTV
(Supplied Video)

Online Contest

Podcast

Supplied White Paper
Program

Ask The Experts X

Webinar X

XX X | X|IX]|] X
XX X | XX

Webinar

Webinars are 60-minute online-sponsored events that cover a wide
variety of industry-relevant and timely topics. Audiences have real-
time interaction with senior executives and key industry leaders to
discuss new solutions, best practices, and actual case studies. In ad-
dition to a comprehensive integrated marketing program, sponsors
receive qualified leads, positive branding and increased thought-
leadership. Price: $17,500 net/month

Podcast

Sponsor one of our editorial-driven podcasts. As a sponsor, you will
receive a 30-second commercial plug at the beginning of the podcast,
a promotional package reaching 17,000 + online subscribers (sponsor
logo included on all promotional efforts) and a banner ad that appears
on the podcast player. Price: $4,890 net/month

RER TV

RERTV allows your company to promote new products and programs
utilizing existing videos. Leverage the power of video to attract the
attention of viewers throughout the industry. Choose a 10-15 minute
product video that is important for the industry to see, then send it
along with a 728X90 leaderboard and URL to RER and you're done!
Price: $2,190 net/month per video

http://advertisers.rermag.com

Custom Editorial E-Newsletters

Are you looking for a high-impact marketing vehicle that drives peo-
ple to your website? RER's custom enewsletters offer you a unique
opportunity to be the exclusive sponsor and align your brand with
valuable, focused content generated solely for the program. Price:
$9,800 net

Tools of the Trade

With our online audience of 17,000+ you can target key decision-
makers and users with a customized educational message that you
have written. All you need to provide is a 1,000-1,500 advertorial, a
468X60 banner and a 120X600 tower and we'll take care of the rest.
Want to gain more leads? Add an additional registration page to
collect information about the people who view your content. Price:
$6,700 net (w/ $1,200 for additional registration form)

E-Postcard

Think of “Direct Mail Meets the Web!” Send your online direct mail
piece to our targeted e-newsletter audience of 17,000+ and save the
stamps! Your creative will appear above the fold in the recipients’
email boxes and will include a front-to-back feature to post addi-
tional sponsor details. Price: $3,840 net




An Integrated

Marketing Program

Making plans for 2010? Be sure to include the annual RER
Buyers’ Guide issue. One ad in the Buyers' Guide gives you
yearlong exposure to the rental industry. Targeted ads and
enhanced listings — in print and online — are your key to
unlimited sales potential all year long. This key resource is a
strong complement to your marketing program.

In the most anticipated issue of the year, RER lists and analyzes the 100 largest
rental companies. Companies are ranked in order of rental volume with informa-
tion about sales volume, number of locations and top officers. The May RER 100
issue gives you a unique opportunity for exposure to the marketplace.

This award was established to honor innovation and r‘ ! r

excellepce in new product deyelopment in the ngpment innovative
rental industry. A panel of industry experts judge the product 20
entries. For information on entry material requirements, | gaward 09

visit rermag.com.

RER has unique and cost-effective ways to drive traffic to your booth at ARA's The
Rental Show or to give you exposure at the show even if you are not exhibiting.
Ask your sales representative about opportunities in RER's ARA show issues.

The RER Industry Calendar places your product squarely in front of thousands
of customers nationwide for an entire month of the year, letting you impact the
people who buy your product. Space is limited to the first 12 advertisers, so
reserve your spot today.

The new RER Marketplace gives you 4-color, 1/4-page advertising for a special
low rate. RER will design your Marketplace ad and include a reader service num-
ber for sales leads. See the 2010 rate sheet for rates and specifications.

Published in August, the Rental Equipment Rate Guide offers
rental professionals the best compilation available of sug-
gested rental rates and model specifications on hundreds of
categories of equipment.

RER has special supplements in issues throughout the year
that offer targeted editorial and targeted circulation. See the
editorial calendar for a list of supplements in 2010.

http://advertisers.rermag.com

Webinars

The RER Webinar Series offers an
unbeatable, comprehensive market-

ing solution: Targeted. Interactive.
ROI-driven.

Webinars are online-sponsored
events that cover a wide variety of
industry-relevant and timely topics.
Audiences access information from
senior executives and key industry
leaders on topics such as new solu-
tions, best practices, and actual case
studies. In addition to a comprehen-
sive integrated marketing program,
sponsors receive qualified leads,
positive branding, and increased
thought-leadership.

E-Zines

RER E-Zines provide a reader-friend-
ly, easily accessible option to elec-
tronically present your ads. Unlike
other digital delivery systems, the
E-Zine doesn’t require reader-specif-
ic software, plug-in applications or
monster downloads. A single click
on a URL delivered by targeted e-
mail launches the E-Zine in a stan-
dard browser, and a flip-page format
connects to the online content.

Advertisements can be interactive,
feature navigation options, and
contain multimedia elements such
as video and audio. In addition, the
E-Zine features a reader response
mechanism that gives you real-time
measurable responsiveness. Useful
and pertinent information about the
readers will be captured and fed
back to you on a regular basis.
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WORLDWIDE

® Rate Card No. 39

rental equipment register

9800 Metcalf Avenue ¢ Overland Park, KS 66212
Phone: (913) 341-1300 * Fax: (913) 967-1898

www.rermag.com

1. DISPLAY ADVERTISING RATES

DISPLAY UNITS: Black & White

1x 3x 6x 12x 18x 24x  36x
Spread $8820 $8550 $8045 $7530 $7020 $6505 $5995
Page 4280 4150 4025 3765 3510 3250 2995
2/3 3405 3300 3200 2995 2790 2590 2385
1/2 Island 3160 3065 2970 2785 2590 2400 2210
1/2horv. 2690 2610 2525 2365 2205 2045 1880
1/3 Page 2270 2200 2130 1995 1860 1725 1590
1/4 Page 1850 1795 1740 1630 1515 1405 1295
1/6 Page 1685 1630 1580 1480 1380 1280 1180

Color Rates

AAA Standard Colors, extra per color $585
PMS Matched or Metallic ink 630
Four color Process, per page 1220

Cover Rates: Cover positions are not subject to cancellation.
Cover I $6055
Cover lll $6055
Cover IV $6315

Bleed Charge
Earned rate plus 10%

a. MARKETPLACE ADVERTISING

Available in every issue ® 3-3/8” x 4-7/8" * 4-color

Send slide, transparency or photo, 60 words of copy and logo to:
Specialty/Classified Ad Production, Rental Equipment Register, 9800
Metcalf Avenue, Overland Park, KS 66212, michael.penelton @ penton.com.

Rates (gross)
1x 3x 6x 12x 18x 24x 36x
$1320 $1280 $1240 $1160 $1080 $1005 $925

b. ONLINE ADVERTISING: rermag.com

Call your account executive or visit http://advertisers.rermag.com for
information about an integrated print/online advertising program to
promote your product or service.

c. CLASSIFIED ADVERTISING
Price per column inch:

1x 6x 12x
$159.40 $151.45 $135.50

Price by the word: $1.80 per word, 20 word minimum. Blind box:
$40.58 extra. Rates reflect net cost.

Online Classified/Recruitment: $2.00 per word, 20 word minimum.
Corporate Job Locator: $1750.00 per month, frequency discounts
available. Rates reflect net cost.

Contact Diane Mason, classified sales, at (913) 967-1736.
diane.mason @penton.com

d. INSERTS: Please call for rates, policies and specifications.

Issued: October 2009
Effective: January 2010

2. MECHANICAL REQUIREMENTS

a. PAGE SIZE

Publication Trim Size: 7-3/4” x 10-3/4”
Live Area: 77x10”
Column Width: 2-1/4”

b. SPECIFICATIONS FOR BLEED
Single-page bleed: 8"x11”
Two-page spread bleed: 16 1/4”x 11”

1/2 horizontal spread bleed:  16-1/4” x 5-1/2”

c. AD SPACE DIMENSIONS
All critical ad content should be kept 1/4-inch from all trims. Spread ads
should allow a total of 1/4-inch safety in gutter.

Full Page (live area) 77x10”

2/3 Page 4-5/8" x 10”
1/2 Horizontal 7" x 4-7/8”

1/2 Island 4-5/8" x 7-3/8”
1/2 Vertical 3-3/8" x 10”
1/3 Vertical 2-1/4”" x 10”
1/3 Square 4-5/8” x 4-7/8”
1/4 Standard 3-3/8”" x 4-7/8”
1/4 Horizontal 7" x 2-3/8”

1/6 Vertical 2-1/4" x 4-7/8”
1/8 Horizontal 3-3/8” x 2-3/8”
1/8 Vertical 2-1/4” x 3-5/8”

d. GENERAL SPECIFICATIONS

Printing Method: Web Offset

Binding: Saddle Stitch

Paper: Cover printed on 70-Ib. coated offset; text printed on 36-Ib. coated
groundwood offset

Ink: SWOP standard and four-color process

e. DIGITAL AD SPECIFICATIONS
Advertisers are strongly encouraged to submit advertising materials in a
digital format prepared according to the following guidelines:

Preferred Applications: QuarkXpress™; Adobe Pagemaker®;
Adobe InDesign®.

PDF Format: Advertisers are encouraged to submit PDF and PDF/X1-A
files provided that they are prepared for press-optimized printing in CMYK
with fonts embedded. For an Acrobat Distiller job-options file and more
information on creating acceptable PDF files, visit www.pentonads.com.
Please note: PDF files lack the ability to be edited or altered (i.e. phone
number, address, etc.)

Photos: 300 dpi, actual size, CMYK color model, .tif or .eps format.

ADVERTISING SALES EXECUTIVES:

David Sevin—Eastern & South Central U.S.
Canada (NB, NL, NS, ON, QC), Europe
(401) 246-1903, FAX (913) 514-7454
dsevin@rermag.com

Jim Carahalios—Western & North Central U.S.
Canada (AB, BC, MB, SK)
(303) 697-1701, FAX (303) 697-1703
james.carahalios @ penton.com

Diane Mason-Classifieds
(913) 967-1736, FAX (913) 514-6736
diane.mason @ penton.com




lllustrations: 800 dpi minimum for line art; CMYK color model; .eps
format with color preview.

Fonts: Send screen and printer fonts for use in producing the ad. On
illustrations it is recommended to convert text to outline before saving
as .eps.

Lettering: Reproduce all reverse lettering with a minimum of colors
using key color for shape of letter and making letter in subordinate colors
larger to reduce register problem. Type smaller than 8 point with fine
serifs should be avoided.

Line Screen: 133-line screen recommended but not to exceed 150;
120-line screen recommended for black and white halftones.

Tone Value: Sum percentages for four-color process art is recommend-
ed at 265%; per SWOP total density should not exceed 300%; required
value of over 85% for any one color should be made solid.

Proofs: We minimally require a text and element proof to assist in
preflighting digital ad files. For critical color match we require a digital
halftone proof (i.e. Kodak Approval, Dupont Digital Waterproof, Fuiji First-
Proof, etc.). Accurate color reproduction cannot be guaranteed without
an accompanying SWOP-certified proof.

FTP Upload: ftp://ftpserver2.penton.com/adclient/rentalequipregister.
Please contact the publication Production Coordinator when files are
submitted.

Media: Mac or IBM CD, Zip 100, floppy; electronic transfer via e-mail
or FTP.

Ad materials supplied as film will be converted to a digital file at a cost of
$50.00 per ad.

For complete preparation guidelines and file delivery information,
please visit www.pentondigitalads.com or contact the publication
Advertising Production Coordinator.

f. SHIPPING INSTRUCTIONS: Send all advertising contracts, insertion
orders, materials, and correspondence to:

Susan Winters, Ad Production Coordinator

Rental Equipment Register (issue date)

9800 Metcalf Avenue, Overland Park, KS 66212-2216.
(913) 967-7520, fax (913) 514-7521
Susan.Winters @ penton.com

Ship pre-printed inserts prepaid to:
Rental Equipment Register (issue date), c/o Quebecor World
1700 James Savage Rd., Midland, Ml 48642

Eight copies must be sent to the RER Production Coordinator at the
Overland Park address above.

3. GENERAL INFORMATION

a. RATE POLICY AND CONTRACT PROVISIONS: All advertisements are accepted and
published entirely on the representation that the Advertising Agency and/or Advertiser are
properly authorized to publish the entire contents and subject matter thereof. It is understood
that, in consideration of the publication of advertisements, the Advertiser and/or Advertising
Agency will indemnify and hold the Publisher harmless from and against any claims or suits for
libel, violation of rights of privacy, plagiarism, trademark, patent and copyright infringements
(including the text and photographs within the advertisements), and other claims based on the
contents or subject matter of such publication. The Publisher reserves the right to reject
any and all advertising, which the Publisher feels is not in keeping with the publication’s
standards, policies and principles. The Publisher reserves the right to add the word
“Advertisement” at the top and/or bottom of, or anywhere within any publication page,
that in the Publisher’s sole judgment, too closely resembles editorial pages of the
publication. The Publisher will not be bound by any conditions, printed or otherwise appearing
on any order blank, insertion order or contract when they conflict with the terms or conditions
of the publication’s rate card, or any amendment thereof. The Publisher shall not be subject

to any liability whatsoever for any failure to publish or circulate all or any part of the publication
issue or issues due to strikes, work stoppages, accidents, fires, acts of God or any circumstance
not within control of the Publisher. The Publisher is not responsible for the accuracy of any
corrections or changes made to any Advertiser's materials.

b. AGENCY COMMISSION: 15% of the gross billing allowed to recognized advertising
agencies on space, color, bleed, and position only, provided account is paid within 30 (thirty)
days of invoice date. Advertiser's material must be prepared in accordance with production
specifications to qualify for agency commission. No cash discounts allowed.

c. SEQUENTIAL LIABILITY: Advertiser and Advertising Agency are jointly and severally liable
for payment. The Publisher will not release the Advertising Agency from liability even if a
sequential liability clause is included in the contract, insertion order, purchase order, etc.

d. CANCELLATION POLICY: Neither the Advertiser nor its Advertising Agency may cancel
advertising after closing date. Cancellations prior to closing must be in writing. Verbal
cancellations will not be accepted.

€. ERROR LIABILITY LIMIT: The Publisher's liability for any error will not exceed the charge
for the advertisement in question. The Publisher assumes no liability for errors in key numbers,
the Reader Service section, advertisers’ index, or any type set by the Publisher. The Publisher
is not responsible for the accuracy of any corrections or changes made to the Advertiser’s
copy/materials.

f. SHORT RATE PROTECTION: Advertisers billed at special contract rates based on frequency,
but who fail to fulfill the contract, will be billed at the Publisher’s sole discretion for the difference
to reflect the rate that is actually earned. For example, Advertisers will be billed for lost
frequency discounts if, within a twelve (12) month period (or written contract period) from date of
the first insertion, they do not use the amount of advertising space upon which their billing rate
was based.

g. RATE CARD IN EFFECT: Advertising rates, terms and conditions set forth in this rate card
shall govern all transactions and supersede any other information published in previous rate
cards, directories, media guides or rate and data services whether in print or online. Publisher
will not honor rates or data derived from these other sources unless it is in conformance with this
rate card. Publisher has the right to increase rates with prior notification to advertiser.

h.TERMS OF SALE: Terms of sale are Net 30 (thirty) days from date of invoice. No cash
discounts allowed. The Publisher will not accept any form of payment that which contains any
limitations or conditions on payment such as short paid checks noted as representing payment
in full of a disputed balance.

i. LINE OF CREDIT: Advertiser's line of credit may increase or decrease from time to time. Such
changes will be made at the sole discretion of the Publisher, and no advanced notification is
promised or implied.

j. PAST DUE ACCOUNTS: Orders may be held at the Publisher’s sole discretion.

k. COLLECTION RELATED ISSUES: If the Publisher must refer Advertiser's delinquent
account to an attorney or collection agency, Advertiser agrees to pay all reasonable attorneys’
or collection agency’s fees, court costs, and other collection costs in connection with the
Publisher's collection efforts.

1. JURISDICTION: Advertising Agencies and/or Advertisers agree that any legal action arising
between the Publisher and Advertising Agency and/or Advertiser must be brought in the courts
of the state of Kansas, Johnson County, and that Advertising Agency and/or Advertiser agrees
to submit all claims to the jurisdiction of these courts regardless of any conflict of jurisdiction
which may arise.

m. NOTIFICATION TO PUBLISHER: If the Advertising Agency and/or Advertiser changes
their address or there is a change of ownership or control of their company, please notify the
Publisher of this change within 10 working days.

n. DEFINITIONS: As used in this section and this rate card, the term “Publisher” shall refer to
Rental Equipment Register and its parent company.

0. COVER POSITIONS: (See published rates.) Available on the basis of a minimum six-time
contract only. Can be cancelled only on a written 60-day notice prior to closing date.

p. SPECIAL POSITIONS: In addition to cover positions, special positions may be available.
Contact your advertising sales representative for availability and to request a premium/special
position. Exact position and charge must be indicated in space order and authorized by pub-
lisher. Positions are subject to availability and color capability.

q. BLEED CHARGE: Add 10% on space and color.

r. LATE COPY POLICY: Advertisements not received by our advertising production department
by closing date are not entitled to the privilege of review or revision by the Advertiser or its
Advertising Agency.

s. COPY CHANGES: When change of copy is not received by closing date, copy furnished or
run in previous issue will be printed at the sole discretion of the Publisher.

t. CONVERSION/HANDLING CHARGES: Conversion to Publisher’s requirements will be billed
at Publisher’s cost.
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