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RER 1S THE PREFERRED PUBLICATION?

> Rated #1: Rental industry professionals rated Rental Equipment Register #1 for coverage in every subject category
surveyed from product information to industry news.

> Most Useful: One-third of rental professionals rated RER as the magazine most useful to them in operating their business.

> Exclusive Readership: More than a third of RER subscribers do not subscribe to Rental Management and more than
40% do not subscribe to Rental Product News.

RER REACHES THE RIGHT PEOPLE

> More Reach: 21,237 subscribers receive RER every month. Each issue is seen by an average of 2.6 people —
for total reach of more than 50,0002

> Subscribers who buy: 92% of RER subscribers make decisions about equipment purchases.?
> Decision-Makers: 90.4% of RER subscribers are in executive and management positions.’

> Loyal Subscribers: The average RER subscriber has been reading
the magazine for 10 years and spends an average of 39 minutes
reading each issue’.
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